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1 quantitative analysis: spatial disparities and trends

locating platforms: spatial disparities trends in e-commerce

Based on literature review, we identify four trends in e-commerce, which are
displayed below. In our further research, we put emphasis on sustainability of
platforms, questioning particularly financial concepts.
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2 qualitative analysis: challenging financial sustainability
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3 discussion: chances for future platforms
networking as factor of success five theses for improving sustainability of platforms

1. Platforms are networks. Bottom-up projects are more likely to be successful

GE) |OII-S Sedoc; o than top-down initiatives.
ossibili =

Q eople’ vtk 2

years Q order

2. In order to address diverse target groups, platforms should integrate urban
functions.
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3. Communication needs to be multidimensional to enable networking.
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source: own elaboration based on transcribed interviews, MAXQDA
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